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"A poetic fusion of ceramics and mathematics."

Overfitting is a high-end home ceramics brand distinguished by
seamlessly merging ceramics with mathematics.

We design products that embody aesthetics, personality, and
profound meaning. Our aim is to challenge conventions by
integrating mathematics, crafting distinctive ceramic artworks
that reflect an unwavering pursuit of modern aesthetics and
innovative design.

The brand encourages the eruption of creativity, viewing curiosity
as the wellspring of creativity, inspiring customers to delve into
profound contemplations on the fusion of art and mathematics
through ceramic craftsmanship.

ABOUT
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The logo is the core of the recognition system and can
be used independently.

WORDMARK

FREF

WEF EmER PR ER, REFT
DBARSER ., A, BIFEMIaE iy
EARE.

Standard characters are the Chinese and English names
of a brand, and can be used independently. However, it
is recommended to use the logo nearby at the same.

LOCK-UP
mEAS
EMIREMREFNEEAS. 85
HEASHIRE TIREMINEFETER

WORDMARK #x#F

OVERFIT k=

XN, LEBIFME, ERNAEHEE

B LOCK-UP #RfEHS

Define a fixed combination of symbols and standard
characters. Each standard combination sets the size,
proportion, and position of each element of the logo
and standard text, and cannot be changed arbitrarily
during use.

1.1

OVERVIEW
Sy

VERFIT:E




SEMANRETREER, t LOGO #R& HEMANMEZTBRMER, thatt main standard character 1 F#rfEE— main standard character 2 FirEFE =
S AStREFHESER. FRRE WEHEER, BNXNREREFSREE
HEN, BENERRHNINERS &, BfnEAEN, BERRMENIRE
X, HEX, EFTUEREEERR L,

combination of symbols and standard characters. OVERFIT standard characters can be used alone or in

Each standard combination sets the size, combination with symbols, but only when combined with
proportion, and position of each element of the
logo and standard text, and cannot be changed

arbitrarily during use. characters can be placed on images.

OVERFIT x5 i3 I 1A

ERBN: R T = NRAIREFAESES: FhEF
a. BIERIRE —. EREFTMHEEF, EosfER
b. BI/ENER T, NREZEEREF—; EZEAE
c. SIREFENIRERS FERT, NEENEFE,;, AFEEX
d. fE A HBNE R RN B hNEZmRT, NERBEMINET,

Three versions of standard character combinations are
provided: main standard character one, main standard
character two, and auxiliary standard character. Where
possible, priority should be given to the main standard

Usage:

a. As a separate symbol

b. As a separate graphic

c. Using wordmark as a lock up

symbols. When using standard combinations, please only
use the provided standard combination files. Standard

character one; when space is insufficient, standard

LOGO & character two should be considered; in situations where a auxiliary standard character HirnER
larger Chinese name is required, auxiliary standard
characters should be used.

d. Used as an auxiliary graphic extension

1.2 - 1.3 i3 E B

LOGO + WORDMARK

& REF
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The OVERFIT brand's color palette uses black,
white, red, and different shades of grey, while the
other colors provided in the palette serve as
background or auxiliary colors for brand-use
images.

COLOR RULES Eita & F#L N
FEENRIc, Bi% PMS (Pantone
Matching System) , AR EE(EMR
PMS ERea By, N{ERXIAZEY CMYK
ge,

In printing, PMS colors are preferred. When PMS
colors cannot be used, their CMYK colors should
be used.

COLOR RATIO & ¥ Lt
EEECERAKD, KEBIETA
BREERERFEDHELG,

In color display, roughly standardized the
proportion of different colors in the brand's color
system.

2.1

COLOR
PALETTE

REF

PRIMAPY COLOR &

WHITE B

BLACK &

RED 4

SECONDARY COLOR #ifa

COLOR RATIO ¥ HH

RETEENEREAENATE
BE. k. TEFMIREARS
Rl 2R, BEFRFRR
T, AR EBHIXS ELER T
M, RIFEXNERERN, HpRAT
B RAEWERA.

Provides standardized color combinations for
the OVERFIT brand. Symbols, standard
characters, and standard combinations can
only be presented in the main color. In all
cases, sufficient contrast and readability must

be maintained, and according to this principle,

the use of slashes is not recommended.

2.2

USING

COLOR
B

USING THE PALETTE ¥ (&M
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ATHREREINE T MINIMUM PRINT SCALE &/MNENRIR T &, fEFHREAS A EE CLEARSPACE BEHEHE
M, BRARMRATRAX BEEEEXE, UELESHE

INARLZ/NTF BB /NENRI R (WK, tREgERK) KXo
EEBIRT Fk. IREHINEEASEENXE
To ensure appropriate details and s N RN =&
readability. The size of graphic Filﬁﬂﬁ‘%ﬁ /I\m?‘ﬁﬂ(]lég IZiI ’
identification elements should not be PUEIX LA RN B e 2O ER TR
smaller than the minimum printing 4

ratio size. EI\]’I\];E°

XENERERTIREHIREAS
o OVERFIT ARG NBEEEE, LR i s
iTE . _ " 5/4x 3% x 65  w .
OVERFIT:E i ik B iBEHmacyy MRS HPRRE, —OVERFITEE CaEnes - BEISYT
‘ | ‘ | The white space around logos, standard words,

25px 12px 20px and standard combinations is crucial to
distinguish them from other elements such as
text, titles, or bold. The area around the logo or
standard combination should always have a
spacious blank area so that these components
are not crowded or constrained by external
elements.

The diagram here shows the minimum white
space around the logo or standard combination
to ensure clarity and prominent locking of the
logo.

2/5x 2/5x

1/2x

VERFITRZE

3 .-I VERFIT:3 3 .2

25px 30px

MIN CLEAR
SCALE SPACE

=/NRT A BCE




SRS, INEFRIRERS EVEE
BRI, XETERREEHBEHEE
(fREFMINEASTNIEFEIR
) . HENRE. IREFFRES
BNZERTEFRERRENER
E, BeRE. imEFNREAS N
ZMAERXEER T REEREZ L
(BMEFRRETRE, BRIGHE
AER) .
When symbols, standard characters, or standard
combinations are positioned on the image, these
elements can only be white or black (except for the
red letters in standard characters and standard
combinations). The white logo, standard text, and
standard combination should be used in images
ranging from medium grayscale to black, while the
black logo, standard text, and standard combination
should be used in images ranging from low
grayscale to medium grayscale (When displaying

standard characters separately, avoid using red as
the background).
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OVERFIT's geometric graphic elements are the visual
expression of the brand's core philosophy of "the
fusion of ceramics and mathematics." We extract
smooth curves and precise inflection points from
function graphs and transform them into the contours
and textures of ceramic objects; we extract concise
structures from geometric topology and transform
them into the basic graphic units in the brand's visual
language; through the visual translation of
mathematical formulas, abstract theories are
transformed into perceptible aesthetic symbols, so
that each graphic carries the dual tension of
rationality and sensibility.

4.1

GEONETRIC

PATTERN
JLETE

GEOMETRY PATTERN J1.{a B

ZMEEF RTINS, BAT M
RARARMARREZAEE

i, MREAKNMRIES. &
miE B ENEXRENER

F, MAREEATREMRERIX
.

The creation of the linear graphic series is
aimed at incorporating a visual language that
combines art and theory, abstract and concrete
elements into the brand's visual system. Make it
more convenient for brands to convey content
and ideas, becoming a more likely form of
expression.
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A poetic fusion of ceramics and mathematics. A poetic fusion of ceramics and mathematics. A poetic fusion of ceramics and mathematics. A poetic fusion of ceramics and mathematics.
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ROAMING THE STARS, ‘2@ - | M EHRSREAZSHE, ERTRENKE.
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Two young girvls bonded deeply over
science and co-founded the
StarWanders team. They venture into
distant galaxies, gathering valuable
scientific data and samples. Their
courage and exceptional tech talents
make them stand out in the scientific
and exploration fields, becoming pivotal
in future scientific advancements. The
team's achievements have garnered
widespread acclaim, pioneering new
chapters in humanity's exploration of

the universe.

CHILDHOOD FRIENDS LUO NI DESIGNS SPACECRAFT,
WHILE TANG XIN EXPLORES PLANETS,
TOGETHER ADVANCING COSMIC EXPLORATION FROM NOVA CITY.

ROAMING THE STARS,
ACROSS THE GALAXIES.




HELLO EVERYONE, I’M TANG XIN. TO ME, THE STARS ARE NOT JUST MYSTERIES BUT ALSO HELLO EVERYONE, I'M Luo NI. SINCE CHILDHOOD, I'VE BEEN FASCINATED BY THE oo
ALLURE OF TECHNOLOGY, ESPECIALLY AEROSPACE ENGINEERING AND ASTROPHYSICS. ﬂ 8 n @
L B

GROWING UP IN NOVA CITY, | DEEPLY BELIEVE IN THE IMPORTANCE OF SCIENCE AND

LK
DREAMS. SINCE | WAS YOUNG, I’VE LOVED ASTROPHYSICS AND EXPLORING PLANETS,
/ WHICH IS NOW MY MISSION. GROWING UP IN NOVA CITY TAUGHT ME PATIENCE AND
L) EXPLORATION.

ENTHUSIASM IN FACING CHALLENGES AND FINDING SOLUTIONS.
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ROAMING THE STARS,
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STAR OXNC) @ KEEBEXS
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Full body, complete view, (The cute Little girl is very technologically dressed.),Pink hair, white clothes,Space
equipment, Sense of technology, pink and white color matching, three views of the (Little girl's) character,
front view of the (Little girl), side view of the (Little girl), back view of the (Little girl), game art, from the game
Splatoon, transparent material, best Lighting,Bubble Mart, contrast between Light and dark, Zbrush, 3D, OC
rendering, super detail --ar 4:3 --s 750 --niji 5 --style expressive

STAR ONC) @ KEEmEXS3
WANDERS EIR 2R

ENIINNS

full body, complete view, (cute Little girl in pharmaceutical technology clothes),sense of technology, space
suit,with Lavender hair, wearing purple clothes, mainly purple and black, three views of the (Little girl's)
character, front view of the (Little girl), side view of the (Little girl), back view of the (Little girl), game art,
from the game splatoon, transparent material, best Lighting, contrast between Light and dark, zbrush, 3d, oc
rendering, super detail --ar 4:3 --s 750 --niji 5 --style expressive

EHIEA: midijourney EHIEA: midijourney

!} 8 O @ (1)) iED @ @ ROAMING THE STARS, ’} 8 O @ (1)) =FTE @D @ ROAMING THE STARS,

ACROSS THE GALAXIES. ACROSS THE GALAXIES.
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ROAMING THE STARS,
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ROAMING THE STARS,
ACROSS THE GALAXIES.
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ROAMING THE STARS,
ACROSS THE GALAXIES.
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ROAMING THE STARS,
ACROSS THE GALAXIES.
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